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A & U study: tracking consumers
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Coca-cola Barometer study & performance
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e Coke mission
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To refresh the world...inspire moments
of optimism and happiness...create
value and make a difference.
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https://youtu.be/mNsURuvpTk8?t=3
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Our Mission

AN Mussion + Commitment = Focus
Our Commitment Focus + Action = Results

KB E 2 B R E A R 5
Hﬁ@&,ﬁﬁ%&ﬁﬁ
5 &, BRIRZER




Key:thiZHIZN

memngy  Cmy CHEsETTS
AT P Rl 3 2 41,2
o P A

S S35 P B o
W % 22% 46% A X,

L 31% 30% | TEEAE X,
R S

5 % 47% 24% EX R X,

ERX
Share a Coke HER L Share a Coke!
https://youtu.be/72fRUE8vmM00?t=93

Uml




Tz W ER E
I WwE, RIELFHHAZ
e FE BRI M ERBGE, AP,
S @0 ——FHRTF K
7 i & Lt -
B3 oo S0 s




Coca-cola: The AHH Effect
The Coke Commercial Made by You!
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Sense & response
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